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Our sports practice in South Korea offers a complete view of the market, covering athletic footwear and
sports apparel purchases. The Consumer Tracking Service provides insights including consumers' acquisition
habits and purchase experiences, consumer profiles, buyer demographics, and more. Discover why leading
brands around the world rely on NPD to help them make business decisions with confidence.

Source: The NPD Group /Consumer Tracking Service, 12ME December 2016, 2017, and 2018.

Learn more about global apparel trends in Korea and beyond.

Contact myeonghan.kim@npd.com.




